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Business Passport to Europe 


SIX EUROPEAN LANGUAGES YOU 
NEED TO SPEAK AS A COMPANY 
AND WHY 

Are you thinking of targeting overseas audiences with your business' products and services? It 
may be tempting to assume that 'they all speak English anyway’. 

Surely an English language option will suffice for my business' website? 


This ebook is an invitation for you to think again; we aim to illustrate the tangible benefits of translating 
into other languages, and the value these marketplaces hold. 


Even though there are many European countries where English is a very widely-spoken second language, 
potential customers are more receptive to your brand messaging if you are able to localise your 
marketing, website or technical content. Customers trust brands that speak their language. 

This ebook explores the most important business markets in Europe, and discusses why you may want to 
consider translating your business' material into these countries’ respective native tongues. 
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Business Passport to Europe 


FRANCE: Why Speak French as a Business? 

DID YOU KNOW FRENCH IS THE 
WORLD’S THIRD MOST IMPORTANT 

BUSINESS LANGUAGE? 


It doesn’t take a genius to figure out why. With more than 300 million French speakers worldwide. 

it’s Europe's second most widely-spoken mother tongue, and is in the top 10 most popularly-used 
languages on the internet, too. 

Furthermore, French is the official language for about 29 countries; countries that account for 20% 
of world trade in goods. 

You’d be right in thinking that this positions it as one of the most useful languages around - and 
one that, certainly, qualifies for further consideration when you're looking to translate aspects of 
your business. 

Grab your passports - let’s explore the idea a little more, shall we? 


Other businesses are there 

French was the common "international language" for business and diplomacy for many years 
and remains an official language of the UN, NATO, World Trade Organisation and the International 
Olympic Committee. Ensuring your business communicates in French, then, implies that you’re in 
very powerful company! 

The proof is in the pudding - businesses worldwide are using it, from pharmaceuticals to media 
publications to all sorts of marketing disciplines and - crucially - to tourist-centric companies, too, 
such as Get My Boat, a boat rental service that connects boat owners and operators to customers 
worldwide. Employee Jess Segraves commented: 

"French has enabled me to work easily with the Canadian and French media, website owners and 
webmasters quickly and efficiently. It's extremely important for our international reach - a global 
marketplace does not just serve the English-speaking world!" 


We couldn’t have said it better ourselves. 
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“The whole of Paris is a vast university 
of Art, Literature and Music... it is worth 
anyone's while to dally here for years. 
Paris is a seminar, a post-graduate course 

in everything." James Thurber 


France has around 30 sites on UNESCO's World 
Heritage list (it's fourth on the global rankings list) 
and it’s also home to the famous Louvre, which 
houses roughly 35,000 artifacts and attracts nearly 10 
million visitors a year - more than any other museum 
in the world. 

These are just two examples out of a list of many. 
France is very famous for its links to many of society’s 
beloved cultural disciplines, including fashion, 
cooking, art and architecture. You’d be hard-pressed 
to find a creative niche that the French haven’t 
famously excelled in, in fact - a proficiency which has 
bought them linguistic dominance, in turn, among 
many academics, creatives and tourists. 

French isn't a language that just has positive practical 
implications, therefore: it pulls at the heartstrings, 
strikes a chord - and ultimately makes you 
memorable. 


As previously stated, French is a very popular 
language. Why? 

It’s an easy language to learn, for one (particularly 
when pitched against others like Mandarin!). It’s also 
one of the world's most popularly shared official 
languages, spoken in Belgium and Luxembourg 
(Europe), Cameroon and Madagascar (Africa) and 
North America (Canada) - to name but a few, giving 
it real global scope. Not only that, a lot of people feel 
inspired to pick up French recreationally due to its 
cultural symbolism (as aforementioned); the "fashion" 
of the language helping spread its reach even further. 

When you’re communicating in French, you’re not 
simply speaking to those who are native to France 
- you’re speaking to the millions of people who've 
picked it up or adopted it in other countries where 
it lives as an official language. In picking up French, 
thus - you join a global community. 


“50% of current English 

vocabulary, derives from French " France Di piomatie 
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Not only is French one of the world's most popular languages, France is, one of the world's most 
popular destinations in terms of business and leisure. 

The largest country in Western Europe and bound by the North Sea, English Channel, Mediterranean 
Sea and Atlantic Ocean, France borders six other countries, which makes it ideally suited for 
international trade and tourist accessibility. 

Not only this, according to the French government’s website, last year the amount of Asian visitors 
coming to France increased by 22%, and US visitors by 15.2%. France isn't just ideally positioned 
for European visitors, then, but possesses significant global draw; placing it very much in the 
international spotlight. 

There's a reason why people are calling it "The Language of the Future". 

The French-speaking global population is growing so rapidly, research by investment bank Natixis 
suggests it may be spoken by 750 million people by 2050 - overtaking both English and Mandarin. 


"The French air cleans up the brain and 

does good a 0 d O good • Vincent Van Gogh 


2010 


Mandarin 
10 % 


Spanish 

6 % 


English 

8 % 

French 

3 % 



2050 


Mandarin 


Spanish 


English 

5 % 

French 

8 % 



'Breakdown of speakers by language', Natixis 2014. 


Theorists suggest that this might be in part due to the fact that Mandarin, one of the world’s most 
spoken languages, is excruciatingly hard to learn and may shift with "China’s certain demographic 
slide". In contrast, French is easy to learn, present on all continents, in the global spotlight and one of 
the primary languages spoken on a continent projected to be economically prolific by 2050 - Africa. 

Let's move on and hop over the Franco-German border. 
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GERMANY: Why Speak German as a Business? 

DID YOU KNOW THAT 
GERMANY IS THE BEST 
COUNTRY IN THE WORLD? 


We know that sounds a little contrived - but the proof is in the pudding. A study which compared 
60 of the world’s leading nations (based on how the countries are perceived by their peers and 
how they perform across varying disciplines), ranked Germany as the number one place to live 
and work, the country scoring very high marks within all of the study’s 65 categories - and a 
perfect 10 for their entrepreneurship, to boot. 

Pretty interesting knowledge for your international business prospects, wouldn’t you say? 


Its list of perks goes on and on. 

Germany has Europe’s largest economy and is the fifth richest country in the world. It’s 
additionally home to Europe’s biggest population, and boasts brilliant geographical placement 
(right in the heart of Europe itself). 

In recent years, this has put Germany in the spotlight in terms of both business and leisure. 
Marketers target the country to benefit from its thriving entrepreneurial atmosphere and 
expansive opportunities for growth. Tourists, on the other hand (but crucially), flock there to see 
its 40 UNESCO World Heritage sites, expansive countryside, range of museums and - of course - 
enjoy a schnitzel or two. 

Everybody's getting involved, and it’s not hard to see why. With so much to offer its people and, 
more directly, its business partners and investors, it appears to be the ideal place from which 
you can secure beneficial international growth. 


... If you speak in their language 

There's the catch. 
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Ich will, ich kann, ich werde. o want, i can, i win.-) 


Let's look at things linguistically (that is what we do 
best, after all). Globally, there's approximately 95 
million people who speak German as a first language, 
and 10-25 million who have adopted it as a second 
tongue. That’s a pretty mega audience waiting to hear 
from you - especially if you have an e-commerce hub 
or website online, where you can reportedly reach 
roughly 90% of these native speakers (without even 
branching out to physical marketing tools!). 

Germany is, on this point, famously up-to-speed 
with tech and, by proxy, internet trends and usage 
- especially in terms of e-commerce. Among all the 
country's other honours, Germany is predicted to be 
Western Europe's fastest grower in the e-commerce 
field, predicted to grow yearly by 12% from 2017. 
Directly related to this, e-commerce revenue is 
predicted to account for a whopping 53% of the 
total gross domestic product in Germany from this 
year - suggesting that if you can communicate to 
this receptive audience directly, engagement and 
investment quickly follows suit. 


So how can your business take centre stage? 

If you want to catch the attention of the German¬ 
speaking family (which, as aforementioned, is roughly 
120 million people strong) and get involved in what 
certainly appears to be Europe’s most vibrant business 
economy, then the method is simple - reach out to 
them in German. 

There’s no wriggling around this one. According to 
a study by Common Sense Advisory, 30% of global 

consumers never buy from English language sites, 

and 75% say they prefer to engage with websites in 
their native language. Further, out of the countries 
sampled, Germany was proven to be the most 
discriminatory towards global brands who don't adopt 
their native tongue, with only 56% saying they'd buy 
from a global brand who didn't translate into German - 
the lowest score out of all countries assessed. 

Translating your content before pushing it towards the 
German market is thus key if you want to get involved 
- but totally worth it, for all the wonderful potential and 
growth it can offer. 
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Other businesses have done it. 

Sam Williamson, Marketing Executive for Scottish title and plot sellers Highland Titles, told us that his 
company recently translated their entire site into German - and created a brand new site to target a 
German audience, too! 

"It was a great decision for us as we've found an entirely new audience to market to,” he said. "Scots 
and Germans tend to have quite a similar sense of humour (very dry!) which is something that we didn't 
really appreciate until we started to market ourselves to them. Business since has been so good, we're 
now considering opening an office in Germany!" 

Time for the language of another gargantuan European (and Latin American) marketplace - Spanish! 


Vamos! 
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SPAIN (& LATIN AMERICA): Why Speak Spanish 
as a Business? 


There's no overlooking Spanish. It’s a global language with the number of speakers, both native 
and learned, proliferating. 

With Spanish an increasingly crucial language for business success, there's no time for that 
siesta. If you’ve got a product that might fit into a foreign marketplace, Spanish is critical for your 
international business prospects. 


iPorque? 

Well, allow us to explain. 


The Spanish language: the facts 

Thanks, in part, to the endeavours of the Imperio espanol and its conquistadors throughout 
the 16th and 17th centuries, translating your content into Spanish opens up continents to your 
business. 

There’s no arguing with concrete numbers: with a hefty 427 million globally, Spanish is second- 
largest language in the world in terms of native speakers. When contemplating Central and 
Southern America, and of course Spain, you simply can’t look past Spanish. 

Although we’re primarily concerned with European marketplaces in this ebook, we can't ignore the 
New World when discussing the importance of Spanish - so allow for a brief detour to the US and 
Latin America during this chapter! 


13 


“The growing importance of 
Spanish makes dual-language 
competence a benefit for 
marketers in mainstream America" 

Nielsen - A 2016 Perspective on Growing Hispanic Influence in America 


U.S. Hispanic Market 

Spanish is an official language of the United States 
of America. You may be aware of the Hispanic 
population, but perhaps not quite of its immense 
size or importance. These unique Spanish-speaking 
US communities currently have a population of 57 
million, and are growing. 

Between 2010 and 2015, 50% of U.S. population 
growth came from Hispanic communities - this is set 
to continue. By 2060, the Hispanic population of the 
US is estimated to reach 119 million, with the non- 
Hispanic white population shrinking as a percentage; 
you’d be misguided to ignore the ever-increasing 
spending power of Hispanic consumers. 

Indeed, Nielsen identify Hispanic people as the 
"cornerstone of any growth initiative in the US". 
Although most do speak English, to truly tap into 
these markets, a complex, sensitive and dual¬ 
language approach is necessary. 


Latin America has got itself online 

According to Internet usage statistics, Internet 
penetration amongst the entire Latin American 
population currently stands at 62.3% - not too shabby, 
considering the global average is 50%. 

Consider, too, that amongst more affluent 
communities, these percentages grow exponentially. 
In Chile, where GDP per capita is over $24,000, 
Internet penetration reaches 80%. These are native 
Spanish speakers with disposable income waiting 
to hear from your business - right throughout Latin 
America. 

But the Internet hasn't adapted for Spanish 

Internet content simply does not reflect the fact that 
Spanish is the second most natively spoken language 
on the planet. Research by Web Technology Surveys 
suggests that with so few websites use Spanish as a 
content language. 

This massive under-representation clearly presents 
opportunities for your business if it has a product or 
service marketable to a Spanish-speaking audience. 
Elsewhere, we've documented how customers are 
82% more likely to buy in their own language - and 
with only 5.1% of websites catering to Spanish 
speakers, your new audience will be understandably 
delighted to hear from you in their language. This can 
mean great things for your number of conversions. 
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51.7% 



'Internet content by language', Web Technology 


2.5% 

2.4% 

2.0% 

1.7% 

1.6% 
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Portugese 

Italian 

Chinese 

Polish 

Persian 


Good for your SEO 

If, like many businesses, you want your business to appear near the top of search results, high-quality 
content translation is logically the way to go. With search engines running millions of searches 
in languages other than English, there’s huge potential to grow brand awareness through Spanish 
translation. 

With so few other companies translating their websites, you’re bound to grow your number of 
impressions on search engines such as http://www.google.es/ . More impressions certainly won’t be 
harmful to your long-term growth prospects! 


Why do you specifically need a translation partner? 

Okay, sounds great! We’ve convinced you that Spanish could mean good things for your business 
prospects. If someone in your organisation speaks Spanish, why not just get them to take care of your 
content? 

Regardless of your product, business size or aspirations, we think the use of non-professionals when 
translating content should always be avoided. Language service providers, on the other hand, have a 
deep and sophisticated grasp of the target language - at Alexika, translators work only into their mother 
tongue, and only on topics where they have subject matter mastery. 

Because of the broad reach of Spanish, each target audience has its own peculiarities and 
colloquialisms. Get these wrong with 'DIY translation’, and your business could be risking a PR disaster, 
and unintentional offence. A qualified language service provider is your easiest, safest ticket to some 
Spanish market share. 

Where to in our next chapter? Clue: swap that seafood paella for some oven-baked pizza... 
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ITALY: Why Speak Italian as a Business? 


As far as boot-shaped peninsulas go, you don't get much more important or historic. There’s no 
place like it for fashion, cuisine or breathtaking, architectural wonders. 


And what's the importance of the Italian- 
speaking world to your business? 

Let's take a look. 


Italian speakers: who, where and how many? 

A descendent of the Latin of the Roman Empire, Italian is a Romance language spoken throughout 
the Italian Republic, which is home to over 60,600,000 people. It is also the official language of the 
enclosed microstate of San Marino, located on the Italian peninsula, as well as the Vatican City. 

Interestingly, Italian is the official language of the south-eastern Canton of Ticino in Switzerland, 
containing over 350,000 people. Not only that, but in certain areas of the southwestern province 
of Slovenia, the Slovene Istria - Italian is co-official language alongside Slovene. Similarly, in the 
Istria County of Croatia, Italian is a co-language alongside Croatian. Oh, and don’t forget it’s also an 
official language of the EU. 


We're not done yet - significant numbers of Italian speakers also exist in Romania, France, 
Australia and South America, where Italian settlers moved in the mid-20th century. It’s also spoken 
and understood by two-thirds of people in Malta. Phew. 

Thanks to a long period of evolution, Italian has various dialects in the many diverse regions it is 
spoken; a not-insignificant 4.1 % of world trade is conducted in the language. 

Aside from the obvious benefit of actually communicating with Italian people, when your business 
associates with Italy we’d say you gain a certain prestige. 

Interessante, you may say. But with bigger marketplaces out there, why should I look to target 
Italian-speaking people for business? 
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Italians are connected 


According to several measures, 2.5% of Internet 
content is in the Italian language, and native Italian 
speakers account for over 54 million Internet users; 
Italy is 19th when all the countries of the world are 
ranked by the number of Internet users they have. 

Not only this, but online usage is set to proliferate 
even further. Take this report by Statistica, for 
example, which forecasts: 

"In 2021, the share of monthly active internet users 
is projected to reach 70.85 percent of the total 
population. This would be an increase of almost five 
percent from 66.16 percent in 2015." 

And make no mistake about the economic clout of 
Italy. Depending on which index you consult, Italy is 
the 8th or 9th largest country in the world by nominal 
GDP. With the economy on the upswing, purchasing 
power parity per capita sits at $38,000, making 
Italians fairly powerful consumers. 

Fantastico, you might be saying -1 want a piece of this 
action. 


And don't they all speak English anyway? 

Not quite. A significant percentage of Italian people 
don’t understand or speak English - the EF English 
Proficiency Index ranks Italy at #33 in terms of English 
proficiency at the time of writing. Perhaps surprisingly, 
this places Italy below countries like Argentina, India 
and Lithuania, with only a 'moderate' proficiency. 

The lesson? Only by translating your website content 
into Italian will your business be positioned to unlock 
the true potential of the Italian-speaking world. 

Internet content has long catered for the Anglophone 
marketplace; why not take the opportunity to do 
things differently? 

If you’re reading this and becoming pretty interested 
in translating your business pages into Italian, you 
might be asking yourself: "this is something I can 
do myself, right? What’s in translating a few pages - 
especially with translation tools out there?" Not so 
fast! 


VERY HIGH 

Netherlands 

Sweden 

Denmark 

Norway 

Singapore 

Finland 

Luxembourg 

South Africa 


HIGH 

Germany 

Austria 

Poland 

Belgium 

Malaysia 

Switzerland 

Philippines 

Serbia 

Romania 

Portugal 

Hungary 

Czech Republic 

Slovakia 


MODERATE 

Bulgaria 

Greece 

Lithuania 

Argentina 

Dominican Republic 

India 

Spain 

Hong Kong 

South Korea 

Nigeria 

France 

Italy 

Vietnam 
Costa Rica 


'English proficiency by country at time of writing', EF English 
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“La gatta frettolosa ha fatto i gattini ciechi" 

"The hasty cat gave birth to blind kittens." 


In a roundabout way, this famous Italian proverb rings true for translation. Avoid a botched job by 
enlisting the support of a trusted, experienced translation partner. 

Have you ever browsed an ecommerce website containing spelling or grammar mistakes? It 
probably didn’t instil confidence in the product being offered - and may have reduced your chances 
of parting with cash. 

If you’re not a native speaker of Italian with a strong grasp of all of its linguistic nuances, a DIY 
translation job will likely produce an unsatisfactory result, putting off your Italian customers. 

And, as we never tire of saying, we're more likely to make a purchase if product information is 
available in our native language - this is backed up by the study Can't Read. Won't Buy . So, even 
Italians who speak perfect English will like your brand more if you speak Italian to them. 


Swiss Italian or Italian? 

Wait, what? 

That's right, the Italian spoken in Switzerland (Swiss Italian, or svizzero italiano) has quite a few 
differences from that spoken in Italy. 

Let's say you're in a restaurant. Ordinare means to order in Italy, but in Bellinzona, you'd generally 
say comandare, instead - demonstrating the French influence that characterises Swiss Italian. In 
Swiss Italian, to reserve a table you’d use riservare; in Italy, you'd use the word prenotare. 

There are also a plethora of regional variations within Italy itself. Luckily, specialist translators will 
be able to render text so it reads authentically for its intended audience - phew! 

Thought we'd run out of major European business marketplaces? You thought wrong... get your 
wooden clogs on and join us in the next chapter. 
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THE NETHERLANDS: Why Speak Dutch as a Business? 

There are many fantastic things about The Netherlands - beautiful canals, traditional windmills - but 
do you know what you’re potentially missing out on by neglecting the Dutch language? 

According to research by the European Commission, an absolutely staggering 90% of Dutch people 

classify themselves as able to converse in English . In addition, the Netherlands comes out number 1 
in the whole world for English language proficiency in the EF EPI study, scoring 72.16 (at the time of 
writing) the classically linguistically-gifted Swedes scoring only 70.81. For comparison, France scored 
54.33. 

You might, quite justifiably, ask the point of translating to the language of a country whose inhabitants 
overwhelmingly speak English. Dutch is not generally considered to be a 'growing' language, and with 
more and more of the Netherlands - not to mention Europe - increasing their English language skills, 
what is the value of Dutch to your business? 


Allow us to demonstrate the 
importance of Dutch 


A language of the internet 

While Dutch may not be generally considered to be a 'growing' language like Mandarin, French or 
Spanish, the online sphere is increasingly abounded with Dutch speakers. According to live stats 
of internet usage, the internet has a 93.7% ‘penetration’ amongst Dutch people; so, out of a Dutch 
population of 16,979,729, there are 15,915,076 internet users waiting to hear from you. 

Except for Iceland, Norway and Denmark, The Netherlands has the highest Internet usage as a 
proportion of its population in the world. And, as of April 2017, Dutch is the 5th biggest language on 
Wikipedia, with 1,897,966 articles, beating the likes of French, Spanish, Russian and Italian. Despite 
their incredible English language proficiency, these Wikipedia statistics should highlight Dutch 
people’s preference to receive communications in their native tongue. 
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Quite clearly, the Dutch language ‘punches above 
its weight’ online. If you are an e-commerce hub, 
translating your content into Dutch is a clear winner. 

Not to mention that you'll reap those SEO benefits; 

96% of Dutch people use https://www.google.nl/ for 
search purposes. 

Millions of Dutch people are waiting to 
hear from you... in their mother tongue. 


Considering there is a huge online market of native 
Dutch speakers out there, how do you best tap into 
it? 

Well, it's no big secret that people are most receptive 
to a message when it’s in their mother tongue. We 
have long warned that 'they all speak English anyway' 
is never a justification for ignoring a country's native 
tongue; the study Can’t Read Won't Buy affirms this: 


85.3% class having pre-purchase information in 
their native tongue as a 'critical factor' when making 
expensive purchases. 

72.4% of web users are more likely to buy a product 
whose information is in their language. 

56.2% of consumers valued information about a 
product being available in their native language as 
more important than the price of the product itself. 
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It's not just spoken in The Netherlands 

Not only will Dutch unlock the entirety of the Netherlands, but you’ll also be well on your way to 
some fantastic Belgian chocolate, waffles, beer and pastry... and more. 

Dutch - or rather the closely related language of Flemish - is the largest of the 3 official languages 
of Belgium, being the native tongue in the Flemish region, which accounts for 57.5% of all Belgian 
people. Alongside French, Flemish is also the official language of the Brussels-capital region of 
Belgium. So, if you had to choose one language to access as much of Belgium as possible, you 
would choose Flemish. 

Translating your content into Dutch means you'll also be understood by native speakers in Aruba, 
Suriname and Curagao in the Caribbean, where Dutch is the native tongue. What a fantastic excuse 
for a holiday. 

Time for our last major European marketplace. Or should we say Eurasian? Regardless, it's too big 
to ignore: join us in the next chapter. 
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RUSSIA: Why Speak Russian as a Business? 

Did you know that cosmonaut is one of remarkably few Russian words borrowed into English? A 
few others include mammoth, sputnik, pogrom, troika and, of course, vodka. 

Despite the surprising lack of loanwords, as a language, Russian has left an indelible mark on 
humankind. It is the sixth most natively-spoken language in the world, sprawling across Eurasia. 
Just what is its importance to your business prospects, however? 

Regardless of your sector, product or service - there are new leads for those of you out there who 
speak Russian. Read on to discover just why translating your website or business material into 
Russian might be the key. 


The language itself: a language of space, but also 265 million people 


“Learning Russian has been the single most 
difficult aspect of my training" 


Those are the words of none other than astronaut Major Tim Peake. Interestingly, a working 
knowledge of Russian is essential for any aspiring cosmonaut - the systems of the International 
Space System are in both Russian and English. 

Descended from the Old East Slavic language, Russian shares a lot of similarities with Ukrainian 
and Belarusian. It uses a Cyrillic alphabet and has over 265.000.000 speakers . 

And, just as the USSR’s ventures into space technology have left their linguistic mark, the countries 
of the former Soviet Union share a similar kind of legacy. Russian is an official language in the 
Russian Federation (of course), Kazakhstan, Belarus and Kyrgyzstan. 

As well as being one of five major languages of the UN, Russian-speaking people can also 
be found in Armenia, Azerbaijan, Estonia, Georgia, Latvia, Lithuania, Moldova, Tajikistan, 
Turkmenistan, Uzbekistan and Ukraine. Phew. Certainly more relevant to your business prospects 
than outer space, we'll wager. 
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Russia became the biggest country in Europe in 
terms of unique online Internet users. The Runet 
- the Russian-speaking community on the Internet - 
numbers over 108,772,470 as of July 2016 (76% of 
the population) according to the CIA Factbook . Not to 
be sniffed at. 

Russian people want to read content in their own 
language - and if your business isn’t providing them 
this, you may well be missing out. As of March 2018, 
Russian accounts for 6.5% of Internet content, which, 
whilst it may not sound like too much - makes it the 
second most popular - with German at 5.9%. There’s a 
gap in the market for content in Russian! Could your 
business help to fill it? 


Localisation is your best friend 

Whether online or offline, we’ve established that 
there are lots of Russians waiting to hear from your 
business. We’ll drink (a shot of vodka) to that! 

How do I convert them, you may be asking? Not in 
English, that’s for sure - only 3% of the population 
speak English fluently . 

Regardless of the language, localisation is crucially 
important when translating your content into a foreign 
language. This is especially the case for Russia. 
Although there has been improvement, the Romir 
research project found that, in 2015, that only 20% 
can read and translate English with a dictionary. A 
language service provider is your undoubted key to 
accessing them. 

It’s well noted that trust and loyalty are crucial to 
Russian consumers, so error-strewn website content 
will not lead to conversions - rather, it could offend 
and turn off. As with all other foreign marketplaces, 
authenticity is the key. Fill your prospective Russian 
customers with trust and make sure your website’s 
content is well-translated and optimised for their 
viewing. 


26 







Business Passport to Europe 


Do your Russian SEO a favour in the meantime - and beat the competition 

Russians tend to favour a search engine called Yandex, which has a market share of 52% . It claims to 
have the ability to recognise Russian inflection in search terms, unlike other search engines. 

One sure-fire way to torpedo trust in your website, therefore, is for it to be shoddily translated. On the 
other hand, a localised website will be pulled into search engines like Yandex because it will contain 
terms that Russian people search for. Ker-ching. 


So how do I actually go about optimising my content for Russian speakers? 

Potential Russian customers are more likely to make the effort to interact with your product or service 
if it looks like you have, too. The study of 3,000 consumers, Can't Read. Won't Buy, affirms exactly 
that - "a substantial preference for the consumer’s mother tongue”. Know who your audience is, and 
choose an experienced language service provider who can provide authentic, trustworthy rendering. 

Achieving that all-important authenticity means nailing all cultural nuances. A native speaker, 
translating into their mother tongue, will be able to help you achieve you this - and experienced 
account managers will make accessing Russian-speaking people all the more seamless. 

It’s been done before. 

A growing number of businesses have recognised the potential of the Russian customer, but there’s 
still an incredible opportunity for those who think they have something to offer. 
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CONCLUSION: The Most Important Languages 
of the Future 


Generally speaking, we’d say languages we’ve covered in this ebook are the most important for 
your European business prospects - French, German, Spanish, Italian, Dutch and Russian. 

The British Council’s report, Languages For The Future, gives some further insight into which 
overseas audiences you may want to consider for marketing your business’s products and 
services. 

The study combines evidence from 'four economic indicators' to give a score for languages 
according to their economic importance. The indicators are as follows: 

• Emerging high-growth markets 

• The language needs of business 

• Current UK exports 

• UK government’s future trade priorities 

Although the individual importance of a language may vary according to the sector or nature 
of your business, this table does provide a useful, general indicator as to the most important 
European languages to target. 


LANGUAGES 


2017 SCORES FROM INDICATORS 1-4 

2013 POSITIONS 

French 


22 

German 

German 

▼ 

21 

French 

Mandarin 


20 

Spanish 

Arabic 

— 

19 

Arabic 

Spanish 

▼ 

16 

Mandarin 

Dutch 

— 

13.5 

Dutch 

Polish 


10 

Portugese 

Italian 


8 

Russian 

Japanese 


7 

Swedish 

Hindi or other languages 


6 

Polish 


As we highlighted - French, German, Spanish, Dutch and Italian lead the way. There’s no 
discounting Russia, either, due to the sheer size of the marketplace. Indeed, Polish takes pride of 
place - and we do have a blog post about Polish . 

Are you interested in targeting some of these marketplaces? At Alexika, we've been helping 
companies like yours get their message to the European continent and beyond for over 20 years. 
Drop us a message and let’s discuss how we can help. 
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